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ENGLISH VERSION

1  ‘Picture should be objective in advertising’. - In context 14

to the sentence discuss types of picture to be inserted in
advertisement.

OR

1  Make a detail note on television advertising. 14

2 Prepare an advertisement of “SAPTRANG” brand 14
television set for print media.
OR
2 Prepare an advertisement of “SANSANATI” news channel 14

for print media.

3 Narrate in detail the specialty and limitation of radio 14
advertising.

OR
3 Clarify the meaning of copy writing and analyze various 14
type of copy writing.

4 (a) Make a pointwise narration of importance of layout in 7

advertising.
OR
(a) Explain the type of advertising layout. 7
(b) Clarify the importance of picture in advertising. 7
OR
(b) Discuss the suggestion of Ogilvy for effective 7
advertising.
5 Write short notes : (Any two) 14

(1) Transmigration model of advertisement.
(2) Advertising campaign.

(3) Media consumption system.

(4) Types of advertisement.
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